Discussions on Key Business Trends in Health Care

Gathering Information

How to utilize the right tools when making
health plan decisions

What’s the timing for using these tools?

What information do GeoAccess reports provide?



What is a disruption analysis, and how does it specifically help?

A disruption analysis shows an employer how disruptive it will be for their
employees to use a different network of providers because most people like their
doctors and don’t want to change them.

By looking at the employer’s claims activity for six months to a year, the analysis
can match providers used by the employees to the prospective network of
providers. This determines what percentage of providers used is participating in
this other network.

The analysis can be taken a step further. If the claims data includes the billed
amounts of the claims, the analysis also can estimate how much those claims
would have cost with the new network. This gives the employer an idea of what
kind of discounts they would have received with a different network using the
historic claims data. It helps determine if another network of providers will save
employers more money.

How can companies get the most out of their RFP process?
Employers need to think about what they like about their current health plan and
make sure that any new plan still has those attributes. They also need to think
about what is lacking or where there have been issues and see how a different
health plan can lead to improvements.

What else should employers consider when making

health care decisions?

Employers and brokers need to be careful about network discount information.
There are lots of ways to calculate a network discount and different definitions
can show different results. An employer may think they are making an apple-to-
apple comparison when they aren’t. When an employer or broker asks for network
discounts, the second question should be, “How was this discount calculated?”
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